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Direct Mail in a Digital and Personalized World

In the age of digital marketing, you might think traditional
forms of advertising - like direct mail - are going the way of
the dinosaurs. Let’s see if there’s any truth to that...
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IT'S TRUE, MAILVOLUME
IS DECLINING...

29.85% Decline in Total Mail Volume Since 2006
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...BUT DIRECT MAIL
RESPONSE RATES AREN'T
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Thanks to improved targeting and personalization,
direct mail response rates are still competitive.
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It's Personal It's Engaging It's Trustworthy It's Memorable
Personalizing direct Your potential 56% of people feel People are 70%
mail with your customers’ brains are print advertising is the more likely to
prospect or 20% more engaged most trustworthy form remember
customer’s name and motivated of marketing. a business seen in
increases your by print advertising print vs. online.
response rate like direct mail.
by 135%.

DIRECT
MAIL GETS
ATTENTION

People Aren’t Bombarded By Direct Mail
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So They Open It And They Take Action
66% of direct mail is opened 79% act on direct mail offers immediately
vs. 17.62% of emails vs. 45% that act on email offers immediately
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Direct mail will account for the largest portion of
local advertising spend in 2018 at $38.5 billion.

US Local Ad North American
Spending Share for 2017 Direct Mail Growth
Traditional vs. Digital Ads Projected through 2020

80
5 40
Traditional c
64.7% % 20
0
2015 2018 2020

DIRECT MAIL ISN'T DEAD -

A~ IT'S THRIVING.
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